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Youth Behavioral 
Health Crisis 
Continuum
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Crisis System 
Project

Increase awareness, understanding of 

the services in the continuum

Ensure residents know how to 

access the full range of the state-

funded crisis services when 

experiencing a mental health need

Develop a statewide marketing 

communications strategy for  

Connecticut’s Youth Behavioral 

Health Crisis Continuum

GOAL: 

1.

2.
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Crisis System Project Overview

⚫ Social media posts

⚫ Email blasts

⚫ Flyers

⚫ Web messaging

By June 30, create a youth crisis continuum 

marketing toolkit for Connecticut to use 

agency-wide that:

Is based on SAMHSA’s crisis response framework1.

Creates consistency in messaging and marketing2.

3. Includes the following elements: 
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Marketing Toolkit

Includes English and Spanish 

Assets that live on this landing page 

uwc.211ct.org/YouthMentalHealth

⚫ Website Content
⚫ Email Template

⚫ Flyer

⚫ Social Media Posts/Graphics

https://uwc.211ct.org/YouthMentalHealth/
https://uwc.211ct.org/YouthMentalHealth/


uwc.211ct.org/youthmentalhealth

Landing Page
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Marketing Toolkit
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Next Steps

Proposed Media Buy

 Connecticut Interscholastic 

Athletic Conference (CIAC)

 Nail Salons/Barber Shops

 Digital Ads (Yubo, SnapChat, 

Gaming sites, Discord)

 Mall Ads

 Social Media Ads (Facebook, 

Instagram, TikTok)
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Next Steps

Proposed Promotional Items Purchase

 Ear Bud Storage Case

 Pop Socket for Phone

 Fun Foam Putty

 Chapstick
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THANK YOU. 

QUESTIONS?

Carin Buckman

Carin.Buckman@ctunitedway.org

mailto:Carin.Buckman@ctunitedway.org
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